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How do you intend to link your media products to demonstrate your knowledge and understanding of
the digitally convergent nature of your media production? (approx. 100 words)
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	1.0: BRIEF 3 ENTERTAINMENT MAGAZINE & ONLINE
	Text4.0.0.0: 17608
	Text6.0.0.0: IMMANUEL COLLEGE
	z.0: Media Language, Representations, Industry & Audiences
The magazine will use specific codes which appeal to a younger demographic, while also reflecting upmarket values. My proposed title “Effect”, suggests impact and excitement.  The masthead and coverlines will probably be in a sans-serif font creating a modern, clean look. There will be plenty of negative space on the pages because a cluttered layout tends to look cheap. This feel will run through the contents pages and the website.

The two issues will have a contrasting tone, while still having a clear house style and branding. The two print publications will have a distinctive house style (masthead, typeface, layout) but they will also contain different representations.  Contrasting colours and a different front cover celebrity model would give each edition a distinctive feel.The iconography of the mise en scene (clothes, hairstyle, props and background) will suggest a certain genre and tone. One cover will contain a main image that will be more urban and edgy, ideally with a  model from a minority ethnic background. The other could be more white and middle-class. 

I will aim my magazine at a predominantly male AB class demographic; these are normally people with disposable income who are able to spend a reasonable amount on clothes, The clothes featured will be quite upmarket and this will be reflected in the visual and textual codes.
	z.1.0:   Using celebrity is a key way that magazine industries attract audiences and advertisers.  An eye-catching central image of a celebrity model would take up the majority of the cover. This is a vital USP to position my target audience are immediately drawn to my magazine in an industry characterized by a crowded market of rival publications. 

From my research I realize that magazine and website should promote themselves as a media brand as well as the fashion items they feature. It is important that my productions are distinctive, reflecting professional values and a strong brand identity. (315 words)

	z.1.1: 

The online version should help to promote the product more widely to reach a younger, male audience.  It will reflect the house style of the magazines with a consistent use of fonts between the covers, contents pages and the website. This will create a strong USP and brand identity – essential in a crowded marketplace.  Multimedia content such as an audio clip of an interview with a designer would help to make the web content more interactive.  The website will also contain links to social media as this is an essential way for users to comment and spread their opinions about products. 
There will be cross-promotion between the print and the online versions, with buttons containing links and URLs . The online version will point back to the print editions. There will be some advertising content with original images as this is a key part of magazine funding. The website should also provide users with an easy way to browse and purchase products.  (162 words)

	z.2.1: Digital convergence will show in the interconnectedness of the print and website versions.  I will try to use a clear house style, similar colour palettes and typefaces across all products in order to ensure a strong brand identity. There will also be a range of interactive content which a print magazine cannot offer. This could be an online shop, an audio or video clip of an interview with a designer, plus plenty of image galleries and thumbnails inviting the user to spend longer on the site.   There will also be lots of cross-referencing between the magazine and the online version, including screenshots of the magazine covers. 
(106 words)
	Text5.0.012: xxx
	Text5.0.0: xxxx


